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AMERICAN CAN ENTERS 
CUSTOM CANNING FIELD | 


William C. Stolk, president of 
American Can Company, announced 
this week that the company will enter 
the custom canning field in the can- 
ning of soft drinks for maufacturers, 
a step which will mean the construc- 
tion of new plants in six locations to 
serve soft drink manufacturers in put- 
ting their products into cans. The 
new plants will be built in Baltimore, 
St. Louis, Jacksonville, Cincinnati, 
New Orleans, and a location equi- 
distant between Greensboro and Wins- 
ton-Salem, North Carolina. 


Mr. Stolk said that the company 
plans only to pack for manufacturers 
in cans they will provide, to supply 
the carbon dioxide gas and labor and 
to put the filled cans into cases of the 
manufacturers. The new plants will 
be highly automatic, requiring only 
20 to 25 employees. 

This service is a new concept which 
will allow soft drink manufacturers to 
have their products canned for them 
without major capital investment. The 
service will operate as Custom Pack- 
ers Division of American Can Com- 
pany. 


CITRUS PROCESSING 
CONFERENCE 


The 11th Annual Citrus Processing 
Conference will be held in Winter 
Haven, Florida, on September 20. 
Announcement of the Conference was 
made by Dr. C. H. Fisher, director ot 
the Southern Utilization Research and 
Development Division at New Orleans, 
which sponsors the conference through 
the U. S. Fruit and Vegetable Labora- 
tory at Winter Haven, one of the di- 
vision’s field stations. 

The Conference is open to mem- 
bers of the citrus industry and others 
interested in citrus processing. Com- 
plete details for the event may be ob- 
tained from Dr. M. K. Veldhuis, U. S. 
Fruit and Vegetable Products Labora- 
tory, 600 Avenue S, Northwest, Winter 
Haven, Florida. 


PET MILK-MUSSELMAN 
MERGER COMPLETED 

Stockholders of the Pet Milk Com- 
pany approved the merger of the C. H. 
Musselman Company into the Pet 
Milk Company at a special meeting 
on July 12. The Musselman stock- 
holders voted their approval on July 
6. The merger became effective at 
close of business July 12. 

Theodore R. Gamble, Pet Milk 
President, announced that John A. 
Hauser, Musselman President, has 
been elected a director and vice presi- 
dent of the Pet Mitk Company. 

Pet now has four major operating 
divisions, namely: “The C. H. Mussel- 
man Company Division, Food Prod- 
ucts Division, Pet Dairy Products Com- 
pany Division, and Pet Milk Com- 
pany (Canada) Ltd. The principal 
officer of each division becomes presi- 
dent of his division. John A. Hauser 
is president of the Musselman Divi- 
sion; Gordon Ellis is president of the 
Food Products Division; Robert O. 
Jenkins is president of the Pet Dairy 
Products Company Division; and S. P. 
Harter continues as president of the 
company’s Canadian Division. 

The Pet Milk Company will issue 
270,000 share of its common stock for 
all of the Musselman capital stock, 
216,000 shares. 

With the addition of the Mussel- 
man Company, Pet Milk will operate 
more than 75 plants throughout the 
nation and in Canada with an annual 
sales volume in excess of $220 million. 
Products will include Musselman ap- 
ple sauce, apple slices, jellies, fruit pie 
fillings and other fruit products, in- 
cluding Dwan’s canned fruits and as- 
paragus, as well as Pet evaporated 
milk, Pet instant noi-fat dry milk, Pet- 
Ritz and Swiss Miss frozen pies, Sego 
liquid diet food, and in Canada Cherry 
Hill cheese and Van Kirk chocolate 
products. 


Paul A. Mariani Company (Cuper- 
tino, California.) is installing freeze- 
dry facilities for tne processing of 
fruits and vegetables. 


FULLERTON HEADS CRCO 


W. T. Fullerton has been elected 
President of Chisholm-Ryder Com- 
pany, Inc., Niagara Falls, New York, 
manufacturer of food processing and 
mechanical harvesting equipment. 
Mr. Fullerton was formerly assistant 
vice president of Carnation Milk Com- 
pany of Los Angeles, California, in 
charge of evaporated milk production, 
and more recently division general 
manager of the Forge and Fittings Di- 
vision of H. K. Porter Company, 
Pittsburgh, Pennsylvania. 


Chisholm-Ryder also announces the 
election of G. O. (Bill) Bailey to the 
Board of Directors. Mr. Bailey is re- 
tired vice president of General Foods 
Corporation and formerly in charge of 
the Birds Eye Division of that com- 


pany. 


DI GIORGIO-WOOD MERGER 


Di Georgio Fruit Corporation of 
San Francisco has announced arrange-- 
ments to acquire the Wood Canning 
Company of Stockton, California, in 
a stock exchange transaction. Di 


. Giorgio is one of the major fruit grow- 


ing and marketing firms of the Na- 
tion, and entered the fruit and vege- 
table canning industry in March 1959 
through its acquisition of S & W Fine 
Foods of San Francisco, packers of 
fruit nectars, fruit juices and drinks, 
prunes, and maraschino cherries. 
Wood Canning Company, principally 
a private label canner, packs apricots, 
cherries, peaches, spinach, and tomato 
products. The company was formed 
in 1949 after Donald B. Wood and 
William B. Foster sold the Foster & 
Wood Canning Company, Lodi, to 
Stokely-Van Camp. Mr. Foster Joined 
Stokely and Mr. Wood organized the 
new firm, which obtained the plant 
of the former Stockton Food Products 
Company. Mr. Wood served as presi- 
dent of the Canners League of Cali- 
fornia in 1952. 
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THE PEA CROP 


Strong Pea Market 
Assured For 1961-62 


Although the majority of peas that 
will be canned and frozen these next 
several weeks are still in the mill, it 
hardly seems too early to predict that 
the supply of both canned and frozen 
will be well balanced with demand, 
assuring a strong and favorable mar- 
ket. USDA’s first report of indicated 
production as of July 1, released July 
11, confirms the many and varied re- 
ports indicating that that happy situ- 
ation will prevail for the second year 
in a row. Since that report made its 
appearance, important areas of Wis- 
consin have had much needed rain, 
the first in some areas for over a 
month. Reports are that these rains 
“will be of much benefit to corn but 
will help only a small 10 percent of 
late peas.” 


In total, as compared with 1960 
for the U. S. for both canning and 
freezing, the report indicates a 7 
percent increase in production, 478,- 
320 tons as compared with 445,390 
tons in 1960, this on an _ increased 
acreage of 13.6 percent with a reduc- 
tion in yield of 5.5 percent. 


From other reports we glean the in- 
formation that acreage for canning is 
increased by 12 percent and for freez- 
ing by 16 percent. 

Even with favorable weather from 
here on in, our estimate of the canned 
pack will range between 2814 and 
291% million cases. Split the difference 
and figure it at 29 million cases and 
we come up with a total supply (in- 
cluding carryover) of approximately 32 
million cases. This compares with 33.2 
million cases last season, and 38.7 mil- 
lion cases the year before. From the 
larger supply of 1959-60  canners 
shipped 32.2 million cases, and from 
the smaller supply of last year 30.3 
million cases. If 30 million cases are 
shipped this coming season, then by 
packing season next year, there’d be 
approximately 2 million cases carried 
over, hardly enough to fill the supply 
lines pending shipment of new pack. 

Between June 15 and July 1 pro- 
duction prospects declined sharply in 
the Pacific Northwest due to exces- 
sively high temperatures. This, of 
course, is the area where the bulk of 


frozen peas are produced. From the 
looks of things, the frozen pack won't 
exceed the relatively small 1958 pack 
of 252 million pounds, if indeed it 
does exceed it at all. June 1 stocks 
of frozen peas were down to 74 mil- 
lion pounds as compared with 77.8 
million pounds last June 1, and a 
five-year average of 89.3 million 


SEED CROP REPORT 


Rogers Brothers Seed Com- 
pany, well known breeders and 
producers of peas, beans and 
corn seed of Idaho Falls, Idaho, 
has withdrawn all further quo- 
tations on freezing peas, wax 
beans, and tendercrop and white 
seeded beans, due to the effects 
of excessive heat on seed crops. 

In a special report of July 11, 
in which the firm states “This is 
early in the season to make a 
crop forecast, but conditions are 
such that it should be done.” 
The report points out that fol- 
lowing two light winters in the 
Rockies, followed by an abnorm- 
ally hot summer, irrigated areas 
for seed production are, in many 
cases, short of water. Heat has 
also taken its toll. This, the 
report, has also affected rainfall 
areas involving seed as well as 
canning and freezing produc- 
tion. 

The report further states 
“Canning pea varieties are esti- 
mated to be available in limited 
quantities . . . corn seed is 
hastened by heat but we feel it 
is in some (sic) supply.” 

The well known firm requests 
that those having orders with 
Rogers review them, and states 
“Should any of you have more 
booked than your absolute needs, 
we will value your prompt reply. 
Harvest will start in late July 
and run into November. Should 
any pro-rates become necessary, 
the above information is re- 
quired prior to our harvest and 
delivery.” 


7 


pounds. Thus both canned and frozen 
peas promise to be good property for 
the ensuing marketing year. 

The Tri-State area completed its 
pack of canned peas last week. Re- 
ports are that it was an exceptionally 
fine pack both in quality and quanity. 


SNAP BEANS 


Snap beans is another important 
commodity for which the USDA re- 
port supplied indicated 1961 produc- 
tion figures. The forecast places the 
1961 crop at 460,380 tons, 12 percent 
above the 411,340 tons produced last 
year. This is on an acreage 9 percent 
more than in 1960 so that anticipated 
yields are just slightly higher higher 
than last year. A 12 percent increase 
in the canned pack would produce 31 
million cases, and a total supply of 
about 351% million cases. This com- 
pares with a 1960 pack of 27.8 million 
cases and a total supply of 31.9 mil- 
lion cases. For the current season, 
July 1, 1960 to July 1, 1961, bean 
canners will ship approximately 29 
million cases. The consumption of 
canned beans has increased steadily 
these past several years. Shipments 
during the season 1953-54 for instance, 
were short of 22 million cases. With 
a normal increase this year, the carry- 
over would be about a million cases 
more than the indicated carryover of 
approximately 3 million cases this 
year. Could be a good year for beans, 
also, but it’s a bit early to be calling 
the turn in this commodity. 


GREEN LIMA BEANS 
An estimated 108,110 acres of green 
lima beans for processing have been 
planted this year. This compares with 
95,500 acres a year ago, and an aver- 
age of 103,080 acres. Most of the in- 
crease this year over last is shown in 


_ Delaware and California, the two prin- 


cipal producing states, which normally 
account for 45 percent of the National 
total. 

Of this year’s total acreage, 69 per- 
cent or 74,130 acres are to be utilized 
for freezing and 31 percent or 33,980 
acres for canning. A year ago, 67 per- 
cent of the planted acreage was pro- 
cessed by freezers and 33 percent by 
canners. Acreage of Fordhooks for 
freezing in 1961 is up 17 percent from 
a year ago, while the acreage of baby 
limas for freezing shows a 16 percent 
increase. 


BEETS FOR CANNING 


The planted acreage of beets for 
canning this year is estimated at 16,290 
acres. This compares with 15,120 acres 
planted in 1960, and the average of 
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18,440 acres. All principal producing 
states show an acreage increase this 
year over last. Reported condition 
of the crop on July 1 was 90 percent 
of normal, | point above that reported 
on the same date a year ago, and equal 
to the 10-year average. 


CABBAGE FOR KRAUT 


Acreage of cabbage for kraut 
planted under contract this year totals 
9,490 acres. This is 5 percent more 
than the 9,030 acres grown under con- 
tract last year, and 7 percent more 
than average. ‘These estimates in- 
clude all contracts on an acreage basis 
plus equivalent acreage for contracts 
made on a tonnage basis. Open mar- 
ket purchases made by processors are 


largely a result of weather and price’ 


factors, therefore no estimate of this 
portion of the crop is made at this 
time. In 1960, contract acreage ac- 
counted for 63 percent of the total. 
During the years 1950-59, contract acre- 
age averaged 59 percent of the total. 
Condition of the crop on July | was 
reported as 93 percent of normal com- 
pared with 90 percent a year earlier 
and an average of 91 percent. 


CUCUMBERS FOR PICKLES 

July 1 condition of cucumber for 
pickles was rated at 82 percent by 
processors. One year earlier, condition 
was reported as 83 percent of normal. 
Average condition on July 1 is 84 
percent. Michigan, Wisconsin, Vir- 
ginia, Texas, and Washington report 
higher condition this July than last, 
while all other states report equal or 
lower percentages. 


SWEET CORN 


Reported condition of sweet corn 
on July 1 was 94 percent. This is 5 
points higher than that of a year ear- 
lier and 2 points above average for 
the date. Percent condition is re- 
ported above average in all major 
producing states, except Ohio, Indi- 
ana, Maryland, and Washington. 


TOMATOES 


A total of 309,600 acres of tomatoes 
have been planted for processing in 
1961. This compares with 281,700 
acres in 1960 and an average of 339,- 
770 acres. In nearly all producing 
states, particularly Pennsylvania, Flor- 
ida, and California, acreage is greater 
this year than last. California, which 
normally accounts for about one-third 
of the planted acreage nationally, re- 
ports a 15 percent increase in acreage 
this year. 

On July | condition of the process- 
ing tomato crop was reported at 90 
percent. On the same date a year ago 
condition of the crop was 93 percent. 
Average July 1 condition is 89 percent. 
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METAL CANS !N OUR TIME 


Several weeks ago (July 3 issue), this 
publication spoke editorially of the 
first of a series of cartoons appear- 
ing in Continental Can Company's 
“Canned Foods Merchandiser Digest.” 
The cartoons stressed the contribu- 
tions of the tin can to modern civili- 
zation. Now we are advised that this 
is the first’ in a CAN MANUFAC- 
TURERS INSTITUTE series entitled 
“Metal Cans—in our time.” Orchids 
to CMI and our apologies for not giv- 
ing credit in the first place, although 
the cartoon does not bear such iden- 
tification. 


Continental nevertheless, is to be 
complimented for spreading the good 
word, even as we suggested individual 
canners might do in their local news- 
papers. Along those lines a CMI 
spokesman advises that the cartoon has 
already appeared in some 125 local 
newspapers with clippings still coming 
in. “Just this morning,” the spokes- 
man continues, “we received a clip 
from Guy Pollock, Towa-Nebraska 
Canners Assosiation which shows how 
he got the Marshalltown Rotary Club 
to include the cartoon and comme :t 
on the canning industry in their bulle- 
tins of July 1.” He advises further 
that already major steps have been 
taken to tell the story of the tin can 
and canning in every nook and cranny 
of the country. Again, we suggest 
that no one can more effectively pro- 
duce results in this area than the in- 
dividual canner, working with local 
newspaper editors, using the material 
supplied by either CMI and support- 
ing agencies, like Continental. 
just as Guy has done. We wish that we 
had many more like him in the in- 
dustry. 


Morton Frozen Foods—William F. 
Klein, former production manager of 
the Morton Frozen Foods Division, 
Continental Baking Company, has 
been advanced to the position of direc- 
tor of sales and marketing, R. Newton 
Laughlin, Continental president, has 
announced. Mr. Klein, a resident of 
Darien, Connecticut, was a_ Balti- 
morian and before joining Morton in 
1957, was national merchandising 
manager for the Crosse & Blackwell 
Company in Baltimore. His first 
Morton position was regional sales 
manager for the Philadelphia-Balti- 
more-Washington areas, and in August 
1958 he was promoted to product 
manager. Dr. Robert R. Baldwin, 
former laboratory director of General 
Foods Corporation, has been  ap- 
pointed research supervisor for Con- 
tinental Baking’s research laboratory 
in Rye, New York. 


1961 ALMANAC ISSUED 

Mailing of all pre-publication or- 
ders for the 1961 ALMANAC of the 
CANNING FREEZING AND PRE- 
SERVING INDUSTRIES was comple- 
ed Thursday, July 20. The new edi- 
tion, the largest in 46 years of publi- 
cation, contains 454 pages of vital in- 
dustry references. An _ extraordinary 
amount of changes were necessary this 
year to bring the material up to date 
—June 1. 

So many and varied are the refer- 
ences to be found in this manual of. 
industry facts, that a complete descrip- 
tion of contents is hardly possible. 
Basically it contains The Food and 
Drug Law and Standards of Identity 
Quality and Fill promulgated there- 
under; U. S. Canned and Frozen Food 
Grading Standards; an historical rec- 
ord of Pack and Stock Statistics by 
State, Can Size, Variety and Quality: 
a seven year record of Canned Food 
Prices; Acreage, Yield and Production 
of Vegetable Crops: Can Sizes, Label 
Weights, Conversion Factors, Shipping 
Weights, Freight Costs, Canning Sea- 
sons; Association Officers, Arbitration 
Boards: Broker Representatives; an 
Advertiser Buyers Guide Section, and 
much other information needed con- 
stantly by processors and allied inter- 
ests. 

Copies may be secured at $5.00 
each by writing E. E. Judge, c/o THE 
ALMANAC, 9 Court Street, West- 
minster, Maryland. 


CONVENTION CALENDAR 


JULY 24-28, 1961—on10 cANNERS & 
FOOD PROCESSORS ASSOCIATION, Tomato 
Canners Quality Control Conference, Olio 
State University, Columbus, Ohio. 


AUGUST: 7, 1961—NEW YORK sTATE 
CANNERS & FREEZERS ASSOCIATION, Summer 
Outing, Monroe Golf Club, Pittsford, N. Y. 

SEPTEMBER 11-13, 
SYMPOSIUM ON FOODS, Oregon State Uni- 
versity, Corvallis, Ore. 


SEPTEMBER 20, 1961—lltTH ANNUAL 
CITRUS PROCESSING CONFERENCE, U. S. Fruit 
& Vegetable Laboratory, Winter Haven, 
Fla. 

SEPTEMBER 23-25, 1961—rF1RsT NA- 


TIONAL CULINARY ARTS EXPOSITION, 
Convention Hall, Miami Beach, Fla. 


OCTOBER 9-10, 1961—NATIONAL PICKLE 
PACKERS ASSOCIATION, Annual Meeting, 
Drake Hotel, Chicago, IIl. 


OCTOBER 19-21, 1961—FLoRIDA CAN- 
NERS ASSOCIATION, 30th Annual Conven- 
tion, Diplomat Hotel, Hollywood-by-the- 
Sea, Fla. 


NOVEMBER 7-10, 1961—PACKAGING MA- 
CHINERY MANUFACTURERS INSTITUTE, An- 
nual Conference, Workshop and PMMI 
Packaging Show, Cobo Hall, Detroit, Mich 
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NEW YORK MARKET 


Watching The Weather—Some Conces- 
sions To Make Way For New Packs— 
Generally Speaking Prices Hold 


By “New York Stater” 


New York, July 21, 1961 
THE SITUATION — Distributors 
are keeping a wary eye on weather 
developments in canning areas as mar- 
keting of the new packs begins to get 
under way in earnest. Buyers in need 
of early replacements are keeping a 
close watch for offerings at concessions 
as canners with limited carryover 
stocks seek to clear their storage fa- 
cilities for the new pack, and in some 
instances are making buys at con- 
cessions from recent going prices. 


THE OUTLOOK—Balancing plan- 
ned production increases against re- 
ports of crop losses resulting from un- 
favorable weather in some areas, 
buyers are still inclined to look for 
fairly plentiful packs of staples during 
the canning season just getting under 
way. Hence, aside from making some 
purchases for shipment off the pack- 
ing line on a few items which have 
been in tight supply in recent months, 
canned foods buyers are remaining 
pretty much on the sidelines on new 
pack until the outlook for the new 
marketing year shapes up more clearly. 


TOMATOES—With tomato can- 
ning in the tri-states making a delated 
start, scattered lots of carryover toma- 
toes have made their appearance at 
prices somewhat below recent levels. 
Standard Is have been offered at $1.00, 
with 303s at $1.30 and 214s at $2.20, 
while 10s have been available in a few 
instances at $7.25. Current indications 
are that canners will endeavor to 
maintain current price levels on the 
new pack, with the success of their 
efforts dependent upon the packing 
pace and the anxiety of some sellers 
to turn part of their early production 
into cash. Some buyers are reported 
seeking to book new pack tomatoes 
on a “bill and hold” basis, anticipating 
that early season prices may prove to 
be the lows for the new season. Mid- 
western canners go into the new pack- 
ing season in a closely sold-up position 
and are expected to show strong price 
views on the new pack, particularly in 
view of crop setbacks in some areas 


because of unfavorable weather during 
the growing season. 


PEAS—Canners in the tristates con- 
tinue to show strong price views on 
the new pea pack, with standards gen- 
erally quoted at $1.15, although an 
occasional offering of standard pod 
run Alaskas is reported at $1.10. On 
extra standards, canners quote $1.25, 
with an occasional lot at $1.20. Re- 
ports from the midwest note a firming 
tendency on new pack peas. 

BEANS—Reports from the tristates 
indicate that the new green bean pack 
will be light on standards and fairly 
heavy on smaller sieves. Canners are 
quoting 303s standard short cut beans 
at $1.05, with some sellers willing to 
do $1.0214 for prompt shipment. On 
extra standard cut beans, the market 
is generally held at $1.25 minimum, 
with fancy French style quoted at 
$1.55 to $1.60. Demand is fair. 


CORN—New pack corn canning in 
the East will begin to hit its stride 
during the coming week, and canners 
generally are deferring action in pric- 
ing the new pack until production at- 
tains real volume. Meanwhile. carrv- 
over corn is extremely strong, with 
standards out of the picture and extra 


standards holding at $1.50, while 
fancy, where available, commands 
$1.60 per dozen f.o.b. eastern can- 
neries. 


ASPARAGUS— Midwestern canners 
have advanced asparagus quotations, 
with fancy cut spears, 300s, now com- 


THE ALMANAC 


1961 EDITION 


Now Ready 
Order Today for Prompt Delivery 
1-9 Copies $5.00 ea. 
Standing Orders $4.00 ea. 
10-19 Copies $4.00 ea. 
20 and over Copies $3.00 ea. 
Back Copies $5.00 ea. 


Send al! orders to: 


THE ALMANAC 
9 Court St., Westminster, Md. 


manding $2.25, an advance of 10 cents 
over opening levels, and 10s spears up 
to $14.50, an advance of $1 over the 
opening basis. 

SARDINES—Maine canners are be- 
ginning to talk higher prices as the 
canning pace remains slow and _ the 
supply tightens. A market of $9 per 
case for quarter keyless is currently 
being talked, as compared to business 
done recently on new pack at $8.75. 
While canners are hopeful that late 
season packing will spurt, there is no 
indication as yet of any substantial 
pick-up in the catch. 


SALMON—Buyers are marking time 
on salmon pending further progress 
in the Alaska pack. It is expected 
that a fair volume of business will 
develop for early shipment, particu- 
larly on pinks and chums, which have 
been in extremely limited supply for 
some months past. 

CHERRIES—Midwestern canners 
have named opening prices for new 
pack red sour pitted cherries, with 
303s water pack quoted at $2.10 and 
10’s at $12.50 per dozen. There has 
been a heavy demand for new pack 
10s for shipment as packed. Canners 
in the East, however, continue to list 
10s at $14. 

APPLE SAUCE—Demand for can- 
ned apple sauce has continued rather 
limited, with eastern caners quoting 
fancy 303s at $1.25 per dozen and 
holding 10s at $7.75. It is reported 
that business has been done in a 
limited way on cleanup stocks in the 
midwest as low as $1.20 on 303s. 

CALIFORNIA FRUITS—New de- 
velopments in California and North- 
west pack fruits have been lacking, 
with the trade generally waiting for 
the new pack situation on cling 
peaches to open up. Buyers as yet are 
not making heavy bookings for the 
coming season, preferring to wait un- 
til early pack returns are in and they 
can get a better idea of probable price 
trends on major items for the new 
season. 

CITRUS—There been no 
change reported on single strength 
citrus juices or grapefruit segments 
during the week, and busienss has 
been along rather routine lines. With 
respect to canned orange juice, dis- 
tributors are studying the possibility 
of sharper price competition with the 
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frozen concentrate, stocks of which 
hit an all-time high of 51 million gal- 
lons on July 1,—some 3 million gal- 
lons over the previous record high for 


) that date, set in 1959. 


CHICAGO MARKET 


New Packs Find Ready and Willing 
Buyers—Adverse Weather Cutting Into 
Packs 


By “Midwest” 

Chicago, July 20, 1961 

THE SITUATION.—Trading in 
the Chicago area has perked up con- 
siderably the past couple of weeks as 
buyers are generally ready and willing 
to buy a number of major canned 
food items and this trend will continue 
as more packs become available. New 
pack peas have been moving very well 
although it’s tough to buy standards 
already and this condition is not like- 
ly to improve. Pea canners are hav- 
ing their troubles here in the Midwest 
as hot, dry weather has hurt the pack 
and rain is needed badly. Packs are 
falling down and it is quite evident, 
even at this early date, that total sup- 
plies available to the trade will be 
less than last year. The same hot 
weather has been pushing the corn 
crop but even in this instance rain is 


needed if growers are to come up with 


normal production. The local cabbage 
crop is also beginning to suffer from 
lack of water and Widwestern canners 


..are very unhappy about lower selling 


prices coming out of New York at a 
time when everything else points to 
higher prices. A few New York bean 
canners are now packing new green 
beans and they are having no difficulty 
finding buyers in this market at prices 
which the trade have readily accepted. 
Blue Lakes from the Northwest will 
be going into production by the time 
this reaches print and will be even 
more eagerly sought after. 

New Pack apricots are now coming 
into this market at prices which are 


even lower than the depressed levels 
prevailing before the pack began. The 
Cling peach situation is confused at 
the moment and will continue that 
way until raw fruit prices become 
stabilized. Other fruits are unchanged 
and will probably remain that way 
until new packs are ready. 


BEANS.—Chicago distributors have 
been hurting for certain sizes and 
grades of green beans and did not hesi- 
tate to snap up first offerings from New 
York canners. New crop beans are 
now rolling into this market on the 
basis of $1.45 for fancy three sieve cuts 
in 303s and $8.50 for tens with extra 
standard fives at $1.30 and $7.00. 
These prices are down from those last 
quoted on old pack spot goods, an 
indication of excellent crop prospects. 
Wisconsin canners will not be ready 
until next month and no prices have 
been named from that area as yet. 


TOMATOES.—Ohio Valley canners 
are now looking for less tonnage than 
last year as they have bucked adverse 
growing conditions all the way and 
will continue to do so unless weather 
conditions improve. California can- 
ners are suffering from too much heat 
and will find much tougher competi- 
tion this year from Midwest canners 
because of higher raw stock costs. Lo- 
cal buyers are looking with much more 
interest at the local situation as they 
expect their purchases will be heavier 
here this year at the expense of Cali- 
fornia canners. Standard 303s are firm 
at $1.45 to $1.50 as small unsold stocks 
are beginning to melt. 


TOMATO PRODUCTS.—In recent 
years Chicago buyers have directed 
the bulk of their purchases of #10 
paste, puree and catsup to California 
because of lower prices but now it’s 
beginning to look as though at least 
a part of this volume will return to 
local canners. Opening prices on cat- 
sup and puree are expected to be 
about on the same level in both areas 


and freight will make the difference. 
In the meantime, supplies of all items 
are just about nil and to begin with 
buyers will place orders wherever they 
can find early supplies. 

PEAS.—Wisconsin canners are now 
in full swing on the current pack of 
peas and they will have no trouble 
finding buyers in this market. The 
Illinois pack has fallen down badly 
and will be off sharply from what had 
been anticipated. The trade have been 
buying standard peas wherever they 
can find them on the basis of $1.25 
for 303s and $7.00 for tens but sup- 
plies are inadequate to take care of 
current demands. Extra standard fours 
at $1.40 and $7.50 are also finding a 
ready home as it’s quite obvious dis- 
tributors will have to substitute these 
for standards. Smaller stocks this year 
should assure the industry of firm to 
higher prices as the season progresses. 

CORN.—Buying is very limited at 
the moment simply because so little is 
offered but the rush will be on once 
canners name new pack prices and 
have goods available for shipment. 
The local crop is coming along in good 
shape but it will take some rain to 
really bring it home as hoped. The 
dribble of shipments now coming into 
Chicago are being billed at $1.65 for 
fancy 303s and $9.50 for tens with an 
odd lot now and them of standard 
303s at no less than $1.45. 


BEETS.—Here is another item very 
much in demand by just about every 
buyer in the market but unsold sup- 
plies are so depleted that shipments 
are almost nil. Both Wisconsin and 
New York canners have been delayed 
by adverse weather conditions in their 
race to reach the market first with new 
beets. The trade will play no favor- 
ites here and will be ready with heavy 
shipping instructions the moment any- 
one in either area is ready to ship. 
No prices have been named as yet. 


Continued on page 8 


Make It a 


THEY’RE BUYING!! 


Now’s the time to sell your unneeded 
Used Equipment 


Use the only Direct Shot to 


The Canning Industry 
TCT’s Classified Pages 


ONE- 
MAN 
JOB 


Get Quick Results 


Weekly e 


Low Cost 


Automatically unload and unscramble all size cans, 202-404 inclusive, with 
this one-man-operated combination. Gentle handling of bright cans is its 
virtue. For complete information write or phone 190. 


Ask about the NEW—Shuttleworth CASE-PACKER, too. 
Designed by Canners for Canners. 


SHUTTLEWORTH, INC. 


Warren, Indiana 
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CANNED FOOD PRICES 


ASPARAGUS No. 6.20-6.30 SAUERKRAU COCKTAIL 


Calif., Fey., All Gr., No. 300 Fey., No. 303. .1.40-1.45 Midwest, Fey. No. 303 1.27 %-1.30 Fey., No. 303 

Gr. Tip & Wh. Colossal .....3.50 Sliced, No. 303 .........1.40-1.45 SPINACH No. 11.00 
BD Tri-State, Fey., No. 303. .1.40-1.45 GRAPEFRUIT SECTIONS 
Med.-Small CORN Fla. Fey., No. 303 ....1.60-1.70 1 

Tri-St. Fey., All Gr., No. 300 East eS Serer Fey., Citrus Salad, c 
Colossal 3.85-3.90 W.K. & CS. Golden Ozark, Fey., No. 303 ...1.15-1.20 No. 
Mammoth .......... Fey., No. 303 No. 2% PEACH \ 
Cuts & Tips ... -2.25-2.35 1.50-1.55 Calif., Fey No. 303 ........1.10 

NO. 2 Pie. . No. 10. "8.00 SWEET POTATOES 2.40-2.45 © 
_ 10- 2.25 Shoepeg Fey., ‘No, 303 1.80 Tri-States, syr., No. 303 ....1.50 No. 10 

Stringless, Green Ex Std., No. 303 ...... 1.50-1.65 No. + 

Fey., Fr. Style, 8 0z...1.05-1.07% Fey., No. 2% ..2.85-2.95 

0. 10 6:40-6:50 Gent, WK. & Fla., Std., No. 303 ...... 
No. 10 Ex. Std., No. 303 .......1.50-1.60 Mid-West, Fey., No. 1 ......1.40 11.35 
Cut, 3 sv., No. 303 ...1.45-1.50 :80-9.00 No. 303 ‘ 1.85 case” 

Ex. Std., Cut, No. 303...1.35-1.40 o. 10 8.20 N 0 Wfge. extra) 

No. 10 .... 8.20-8.50 Ex. &td Hawaiian, Fey., Sl., 24/2....6.95 
Std.Cut, No. 303 ......... 1.30-1.3 pRas No. 303 B05 
7.00-7.25 East Alaskas No. 2% crushed, . 

No. 10 11.50-12.50 1 sv.. No. 10 .13.50 1.45-1.50 Choice, 

Fey., Cut, No. 303 .....1.45-1.55 2 sv., 8 oz. BU. 2.40 24/21 

1.40-1.50 2 sv., No. Calif. Fey., No. 303 001.85 Std.. H it ‘Blice 

No. 10 +++ -6.25-7.00 4 sv. No No, 303 
s PLUMS, PURPLE \ 

Wax, Fey., Cut, 3 av., N.W., Fey., No. 303 
4 sv., No. 303 Ex. Std., 2 sv., No. 303 1.45-1.50 ton Choice, No. 
9.50 Texas, Std., No. 303 ...1.20-1.25 No. 2% 

Ex. Std., No. 303 .......1.40-1.55 3 av., No. 303 -7.00 
No. 10 ++. -8.00-9.00 NO. 20. TOMATO CATSUP 

Std., No. 303 ....-..--. 1.25-1.30 4 MO: 1.25-1.35 Calif., Fey., 14 0z. ....1.60-1.70 
No. 10 .7.50-8.25 No. 10 +10.50-10.75 JUICES ‘ 

South Pod Run, No. 303 .......... 1.35 Mid-West, Fey., 14 oz. .1.75-1.80 P 

Fey., Wh. Gr., No. 303 ..... 1.85 8.50 10.75-11.00 APPLE 
No. 10 +++ Sta., 3 sv., No. 303 ......1.35-1.40 East, Fey., 14 0z...1.87%-1.92% west, 1 Qt. gl. -2.20- 2.25 

8.00 4 sv., No. 303 ....... 1.15-1.20 TOMATO PASTE BLENDED 

EX. Std., No. 303 ++ +1.35 Calif., Fey., 96/6 52. ...7.85-8.00 
Pod Run, No. 303 .......... 1.25 No. 10 (per doz.) 46 OB. 3.20-3.30 

Std., No. 303 ..........- 1.05-1.25 7.50 1409 GRAPEFRUIT 
No. 10 ......-- -6.25-6.50 Kast Sweets Fla., NO. 2 1.10-1.20 

r Fey., Pod Run, No. 303. .1.45-1.55 Mid-West nanan 3 

Fey., Vert. 3 sv., No. 303.2.55-2.60 8.50-9.00 No. 10 (per doz.) 26% ....14.00 
BOS 2.45-2.50 Ex. Std., No. 303 1.35-1.40 1.65-1.70 - 

Fey., Cut, 3 sv., TOMATO PUREE .. -3.85-4.10 
1.90-2.00 Calif., Fey., 1.06, No. 303 1.73 PINEAPPLE—Per Case 
10.00-10.35 No. 10 . 8.50 Hawaiian, Fey., 24/2 .......2.75 3 
No. 10 Mid- West, Fey., 1.045, 12/46 oz. ...-..... 285 

Ex. St., 5 sv., No. 303 ..1.50-1.55 1 4 6.50-7.50 East, Fey., No. 2 ......1.20-1.25 

Std., No. 303 .......... 1.40-1.45 1 No. 10 14.00-14.26 NO. 10 - 
7.35-7.65 FRUITS Mid-West, Fey., No. 2 ..1.20-1.25 

BEANS, LIMA 3 sv., No. 303 1.55-1.60 APPLE SAUCE 
East 9.00-9.25 East, Fey., No. 303 ....1.25-1.35 
Fey., Tiny Gr., No. 303 .2.50-2.60 Ex. Std., 3 sv., 8 oz. .....95-.97% -7.75-8.00 No. 10 5.20 

Small, No. 303 2.10 3 sv., No. 10 .........8.50-9.00 No. 

Medium, No. 303 ......1.85-1. .50-7.7 SALMON—Per Case 48 Cans 

11.00-11.50 Std., 3 sv., OB. Alaska, Red, No. 1T ......37. 00 

Ex. Std., G.&W., No. 303 ..1.45 3 av., No. 303 .24.00-25.00 e 
10.00 7.75-8.00 Med., Red, No. 1T ....31.00-32.00 ¢ 

Fey., Tiny Gr., No. 303.2.25-2.50 1.25-1.30 ee P.8. Sockeye, ° 
13.75-14.00 4 sv., No. 10 APRICOTS Pink, Tall, No. 1 28.00) 
Small, No. 303 ......2.00-2,10 Mid-West Sweets Halves, Fey., No. 244 ..3.70-3.80 eer .16.00 7 

Medium, No. No. 10 .... Choice, No. 2% ........ 2.60-2.75 14.00-15.00 
d., NO. 2% -220-2.35 Calif., Ovals, 24/1’s .....4.25-4.50 7 
East, Fey., Diced, ++ Fey., Wh. Peeled, i eyless 8.75-9.00 © 
g Maine, 4 Oil Key . ..8.75-9. 

BO. 10 4 sv., No. 303 ....... 12.95 SHRIMP—Reg. 5 0z. per doz. 3 

No. 10 .... ...+ -6.50-7.00 Ungraded, No. 303 ..1. -35-1.37% No. 300 H/S ............2.75-2.85 

U No. 303 . 1.30-1.35 
6.25-6.50 7.25-7.50 R.S.P., Water, No. 303. .2.10-2.40 

Diced, No. 303 1.05 PUMPKIN 12.50-14.00 TUNA—Per Case 

5.25 Midwest, Fey., No. 2%.....1.65 Wo. BM 5.85 Fey., White Meat, %’s ....15.00 
CARROTS 20.55 Fey., Light Meat, %’s......11.0 
East, Fey., Diced, East, No. 2%.....1.55-1.66 Mo, Chunks ........... .9.50-30.0 
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—CLASSIFIED ADVERTISING— 


Rates, per insertion—straight reading, no display—one to three 
insertions, per line $1.00, four or more consecutive insertions without 
change, per line 80c, minimum charge per ad $2.00. Forms close 
Wednesday noon. 


Address all numbered Ads: Adv. The Canning Trade, 
2504 St. Paul Street, Baltimore 18, Maryland. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind wire | 


or call: Ashley Mixon, Canning Machinery Exchange, Plainview 
(West) Texas, 


We manufacture complete lines of food processing machinery for 
canned, frozen and fresh packed products. Wire us regarding your 
requirements. A. K. Robins & Co., Inc., Baltimore 2, Md. 


“MONITOR” Canning Machinery for peas, beans, tomatoes, 
cherries, etc. Huntley Manufacturing Co., Brocton, N. Y. 


ALL ALUMINUM Inspection Conveyor Rolls, 242” diameter, re- 
placeable Nylon Bushings. Available for 45, 55, 52 or equivalent 
Pin Link Chain, any length. Aluminum Roll Inspection Tables. 
Lobee Pump & Machinery Co., Gasport, N. Y. 


FOR SALE—1 FMC 10-pocket bronze M&S Filler for #303’s. 
Very good condition, reasonable. Princeville Canning Co., Prince- 


ville, Ill. Phone DU 5-4328. 


FOR SALE—72 Pfaudler 250 gal. blue glass-lined jkt. Kettles; 
Fitz. K-8 stainless Comminutor; unused 5700 gal. horiz. stainless 
steel Tank; 3 Davenport #1A, 2A Dewatering Presses; All size 
stainless Tanks; 1 York Freon 12 Compressor; 40 HP Fitzpatrick 
Model F stainless Comminuting Machine. Send us your inquiries, 
Perry Equipment Corp., 1402 N. 6th St., Philadelphia 22, Pa. 


FOR SALE—Okra Trimmers, manufactured by Reinhardt Ma- 
chinery Company. Latest model, purchased new in 1960. Excellent 
condition, Priced to sell. Lee Wilson & Co., Wilson, Ark. Phone: 
3411. 


FOR SALE—1 P.D.S. Continental Can Closing Machine, set for 
#10 cans. Very good condition. Adv. 61167, Canning Trade. 


FOR SALE—Dry Bean Canning Line, A-l condition. S. E. 
Mighton Co., Bedford, Ohio. 


FOR SALE—FACTORIES 
FOR SALE—Canning Plant at Sodus, N. Y. Lines for apple 


sauce, natural apple juice, cherries, plums and some vegetable 
equipment. 50,000 sq. ft. floor area, 3 boilers, city water, and a 
good supply of raw products and labor. For more details write 
1 phone: Bank for Cooperatives, 310 State St., Springfield, Mass. 
REpublic 7-1481, 


HELP WANTED 


WANTED—Pickle Man for plant in Los Angeles, California. 


Must be experienced in all around management of operation, salt- 
ing, pasteurization, and packaging. Adv. 61158, Canning Trade. 


WANTED—Experienced Retort Processing Man for Midwest 
cannery. Ady, 61169, Canning Trade. 


WANTED—Canning Plant Foreman. Must be experienced. Adv. 
61170, Canning Trade. 
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SITUATIONS WANTED 


POSITION WANTED—Pickle Specialist seeks administrative 
position where mechanical improvements, efficiency control, etc. 
are needed. Cooperative and businesslike relationship more im- 
portant than above normal salary. Managed own pickle plant suc- 
cessfully for several years. Wide knowledge of all phases of pickle 
business, also cucumber growing. Mechanically inclined. May 
consider lease or partnership. Good health, no bad habits, good 
natured and well qualified for managing and training. Adv. 61168, 
Canning Trade. 


MISCELLANEOUS 


COMPLETE BEDDING OUTFITS—For Rent or Sale to house 
extra laborers. Interstate Bedding Co., 1621 W. Carroll Ave., 
Chicago 12, Ill. Tel CHesapeake 3-4660. 


BUYERS of closeouts, discontinued items. Must pass Federal 
Food and Drug Laws; no quantities too large. Ahlbrand Sales Co., 
9th & Patterson Ave., Newport, Ky. Phone HE 1-8401. 


FOOD BROKER—Long established, covering Metropolitan New 
York City Area; concentrating on Institutional, Restaurant and 
Hotel Suppliers, also Manufacturers. Seek additional lines. Adv. 
61125, Canning Trade. 


MODERN CANNING PLANT 


PLANT BUILDINGS AND 
LAND 
We have been a to sell the 
personal property and Real Estate in a 


summary sale under terms of a chattel 
mortgage and deed of trust in 


TRUSTEE’S SALE at 
PUBLIC AUCTION 
on the premises at— 


AKIN PRODUCTS CO., FT. RINGGOLD PLANT 
(On East edge of Rio Grande City just off Highway 83) 


RIO GRANDE CITY, TEXAS 
TUES., AUG. 1, 1961, 10:00 A.M. (CST) 
OFFERED: Units & Piecemeal lots 

REAL ESTATE: 5.175 acre tract of land, 750’x300’, with 1800’ Cyclone 
fencing, 1800 sq. yds, paving, all utilities, railroad siding. Building: 
main plant, constructed in 1955-56, 100’x200’x14’, concrete floor, 
steel beams, metal clad; office 10’x30’x8’ hollow-tile construction. 
NOTE: Real estate to be sold at conclusion of property sale; real 
= sale to be held on Starr County Courthouse steps in Rio Grande 
ity. 

EQUIPMENT: Complete bean line, complete tomato line, including 
conveyors, washing reels, snippers, cutters, graders, bins, tanks, 
blanchers, juicing equipment, pulpers, closing equipment, retorts and 
cooking equipment, filling machines, labeling and packing equipment, 
boilers and steam equipment, scales, lift truck, 2-way radio equip- 
ment, shop and maintenance equipment, office furniture and equip- 
ment. Equipment under trade names of Chisholm-Ryder, Continental 
Can, Sprague-Sells, Indiana, Vostrow, Robbins & Myers, Burt, Connel, 
Heller, Rapid-Standard, Carco-Fox, Alamo, Pangborn, Kisco, World 
Automatic, Etc. 


FOR COMPREHENSIVE LIST, PROPERTY DESCRIPTION, WRITE, WIRE OR 
"PHONE RALPH ROSEN ASSOCIATES, AUCTIONEERS, DAVIS BLDG., 
RI 7-2148, DALLAS 2, TEXAS, FOR BROCHURE. 


-RALPH ROSE 


Cash; 25% deposit at time bid 

is struck down, balance at a ASSOCIATES, INC. 
time to be announced by auc- 
tioneer. Sale subject to confirma- 
tion of Trustee. 
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Eighth Edition 


A 
COMPLETE 
COURSE in 

CANNING 


The Industry’s Cook and 
Instruction Book 


for Managers, Superintendents 
Brokers & Buyers 
and all those who want 
to KNOW Canned Foods 


This is the EIGHTH Revi- 
sion, over 400 pages, covering 
all the newest and latest prod- 
ucts, Fruits, Vegetables, Meats, 
Milk, Soups, Preserves, Pickles, 
Condiments, Juices, Butters, 
Dry Packs (soaked), Dog Foods 
and Specialties in minute de- 
tail, with full instructions from 
the field through to the ware- 
house. 


Special emphasis has been giv- 
en to formulae and procedure. 
This information is widely used 
for new products and for proc- 
essors to check ingredients, cook- 
ing times, temperatures and the 
like. 


IMMEDIATE DELIVERY 
Price $15 postpaid 
Size 6x9—400 Pages 


Published & Copyrighted By 
THE CANNING TRADE 
Since 1878—The Canned Foods Authority 


2504 St. Paul Street 
Baltimore 18, Md. 


CHICAGO MARKET 


Continued from page 5 


RUS.—Trading on citrus these 
days is no better than routine as sales 
here are off sharply from last year and 
the trade have little enthusiasm about 
featuring citrus of any kind. The mar- 
ket, however, appears to be on firm 
ground with not much change ex- 
pected until the new pack is ready in 
the fall. Most canners are quoting on 
the basis of $4.00 to $4.10 for 46 oz. 
natural orange, $3.20 to $3.30 for 
blended and $2.50 to $2.60 for grape- 
fruit juice. Unsold stocks at the can- 
nery level will cause canners no prob- 
lems as they should be well sold be- 
fore another pack. 

WEST COAST FRUITS.—Current 
interest in canned fruits is concen- 
trated on apricots as prices are such 
the buyer can hardly pass up the op- 
portunity. Despite the prospects for 
a smaller pack, the industry has cut 
prices to where the trade can now buy 
choice whole peeled or halves un- 
peeled at $1.60 for 303s and $2.60 for 
214s with standards at $1.35 and $2.20. 
These quotations do not represent 
printed opening price lists but they 
do represent the level at which busi- 
ness is passing at present. Volume 
should continue on the heavy side as 
it seems quite obvious canners will 
never continue to sell on any such 
basis. Cocktail, peaches and pears are 
nothing more than routine and it will 
take something a little exciting to jar 
the trade into action. One of the can- 
ners of advertised brands ‘offered a 
premium for raw fruit in the case of 
Clings and currently has the industry 
in a turmoil. What the ultimate re- 
sult will be still remains to be seen. 


CALIFORNIA MARKET 


Halves and Whole Peeled Apricot Prices 
Reduced As Heat Damage Reduces Crop 
—Trade Awaits Other Fruit Pricing— 
Packing Clings And Freestones 


By “Golden Stater” 
San Francisco, July 20, 1961 
APRICOTS. — _ Independents 
dropped lists, subject to withdrawal 
without notice, on choice and stand- 
ard whole unpeeled apricots. as well 


as choice peeled. No. 214 choice halves 
and whole peeled are now $2.60 with 
No. 2% standard halves at $2.20. On 


the other hand, an advertised brand © 


opened No. 214 halves unpeeled at 
$3.45. 


School Lunch purchase of 370,000 


cases of 10's. up 15 percent from last © 


year, has firmed No. 10 choice halves 
up from previous spot carryover lows 
of $9.50-9.75 to $10.25-10.45. 

USDA estimates total 


crop now 


down to 190,000 tons, which is 18 per- — 


cent less than harvested last year. 


CLING PEACHES.—Several _lead- 
ing packers have agreed to the $12.00 © 
a ton premium above the Cling Asso- | 
ciation price of $55.00 a ton. Looks — 
like others will have to follow suit. © 
Hence, clings will cost more than last — 
year. As soon as this cost is fully 


determined, prices should be named. 


PEARS.—USDA estimate for Cali- | 
fornia is 9 percent less than last year. — 


$90 a ton price accepted by canners 


but already a leading factor is offering — 


$100.00. 


and pear costs up, spot prices should 
move up from the No. 303 choice price 


of $2.00 and No. 214 choice $3.00 low | 


levels. Tens are up from a low of 
$10.75 to $11.00 or better. 


Peas for School Lunch—The U. S. — 
Department of Agriculture has offered — 
to buy canned green peas in No. 10 — 
cans of the 1961 pack for use in the | 


School Lunch program. Purchases 
will be made on an offer and accept- 
ance basis. Offers will be received by 
the Fruit and Vegetable Division, 


AMS, U. S. Department of Agricul- — 


ture, Washington 25, D. C., to 4 P.M., 


* July 28, for acceptance not later than 


August 4. Deliveries will be required 
during the period August 28 thru 
October 2. 


Apricot Purchase—The Department © 


of Agriculture has announced the pur- 
chase of 370,500 cases 6/ 10's of choice 
grade canned apricots for the School 


Lunch Program. All of the purchases — 
were made from California canners 
ranging in price from $4.47 to $5.07 


per case. 
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